CAPITEN

ACTION 1
Opportunity study

«innovative products from the Atlantic destination»

Description of the action in the application :
The design of the products will be based on a methodology
developed by the partners to monitor the consumption trends of
targeted customers not captured by the nautical service providers:
young children, female clientele, teenagers, seniors, international
customers, people with disabilities, consumers of health and well-
being products.

Field surveys among these clienteles will make it possible to define
their expectations and to determine what types of products and

services these populations could consume.
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